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Postcards can be a very effective
choice for your marketing strategy...

But only when they're done right. To make sure that your message creates an
Impact, you need to choose the right one to grab a consumer’s attention, create
interest, build desire, and finally — propel action. Postcards enjoy wide and
growing acceptance in direct mail campaigns, thanks to stellar ROI:
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Top 5 Advantages of
Postcards

As a simple, 2-side piece of paper, postcards are a sensible and
affordable choice for many industry verticals and types of
campaigns. Theyre a popular choice for messaging campaigns
because they cut through messaging clutter and engage a target
audience directly. Here are b good reasons why postcards are
the best choice for your marketing needs.

Postcards Get Noticed

Postcards are the perfect way to quickly and efficiently deliver
your message and drive action. Compared to other formats, they
have a 1007% open rate. In the right hands, mailed to the right
audience, a postcard leverages these essential factors:

- Brandrecognition elements such aslogos and colors

- Compact, easy-to-follow headlines and messaging
. Astrong call-to-action(CTA)

ABM Postcards with Great ROI
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Postcards are Economical

Because they require less paper and ink and less resources to
print and produce, postcards are more affordable than
envelope mailers. They also enjoy significant cost savings
over other formats thanks to postal discounts

Postcards also save money on postage rates when mailed in
bulk. For presort Marketing Mail campaigns, discounts are
applied for quantities of 200 or more pieces; for First Class,
the limit is 500 pieces. However, with First Class you're able
to send a 6"x9" mailer, which gives you more room for your
messaging.

Postcards are Fast to Market

Postcards can be printed and mailed faster than envelope
packages. This quick turnaround makes them an ideal choice
when planning campaigns with shorter production schedules,
as well as one-offs or retargeting campaigns.

Postcards are Easy to Test

Because of their simplicity, postcards are the perfect
platform for testing features that may lift response and
improve your ROI. Unless you have the time and budget to do
S0, you don't have to test every possible variable when rolling
out a campaign. Instead, start with headlines or CTAs. Big
differences give you the easiest way to analyze which
versions work better to exceed your goals - and be ready for
the next round of tests.
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Postcards are Easy to Personalize
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5 Best Practices for Your postcards
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Conc¢lusion

When planning your marketing campaign, deciding what postcard to design, print, and mail is
easier when you have all of the information you need to know. Postcards give you an amazing

variety of choices to carry your message to prospects and customers.

We Cun el ou Too!

dere at mailing.com, we are ready to put our decades of experience to work in helping you
consider your audience, budget, and schedule in planning your postcard mailing
campaign. We look forward to partnering with you on designing a postcard that takes full

advantage of our digital and litho equipment to meet your needs and fulfill your campaign

csjectives.

Hara s Aoy ko cantact us to get storteda!
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